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Where We Started



Through employee and external stakeholders surveys we found out the following: 

Logo

● Concerns: Bland, confusing “big J,” lacks mission expression
● Suggestions: Add motion/people elements

Colors 

● Limited color palette, wanted more dynamic, playful palette. 
● Maintain high contrast. 

Tagline

● Not reflective of Jaunt’s services.
● Employee desire to see their commitment to service reflected stated upfront.
● Care as a core identity for Jaunt.

Brand Insight: Logo and name awareness is high, but clarity and
dynamism need improvement; openness to refresh exists.

Branding



How We Got Here











 



Color Process
Using color psychology, we worked with the Communications Advisory Committee to create color 
palettes reflective of Jaunt’s mission, values, and story. 

Different colors have different 
connotations, so you need to pick 
something that is in line with the 
descriptive words you developed. 
Consider how the McDonald’s logo 
would look in colors other than its 
classic red and yellow.



Logo Type
We also went into logo 
types and styles 



Font Styles
We also went through fonts to show what each style evokes. 



Every Detail Was Created 
with Intention



Following an in-depth review of several 
color combinations, the committee 

aligned on three final options.









We then asked employees and 
stakeholders for their input one 
final time to determine Jaunt’s 

new color palette.

















When asked about the tagline, 
everyone was split down the middle. 

But, one thing was clear. 
CARE is Jaunt’s essential 

differentiator…
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